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1. Introduction 

 

1.1 This policy is designed to outline Billingham Town Council’s approach to 

sponsorship and related advertising.  The Council believes that the careful 

guardianship of the Council’s finances and assets is economically, socially 

and environmentally important.  Sponsorship can help, for example, by 

providing more sustainable or disability friendly products than could normally 

be afforded.   

 

1.2 This policy is designed to help provide a positive framework for actively 

seeking and accepting sponsorship, while providing the necessary controls to 

protect the Council’s reputation and to ensure any related advertising is 

appropriate.  

 

2. Definition 

 

2.1 For the purposes of this policy, the following definitions apply: 

 

(a) ‘Sponsorship’ 

 This is an agreement between parties whereby one meets all the costs of an 

activity or project, usually in exchange for a benefit such as advertising. 

  

(b) ‘Advertising’ 

This is an agreement between the parties for the promoting of a product or 

service to potential and current customers and is typically displayed on signs, 

websites and emails etc. 

 

3. Objectives 

 

3.1 To ensure the Council maximises opportunities to obtain sponsorship for 

appropriate events, campaigns or initiatives whilst also offering sponsor 

attractive packages offering value for money for both parties. 

 

3.2 To ensure that the Council’s position and reputation are adequately protected 

in sponsorship and advertising agreements. 

 

3.3 To ensure that the Council adopts a consistent and professional approach 

towards sponsorship and advertising. 

 

3.4 To ensure best value is obtained and provided in sponsorship and advertising 

arrangements. 

 

3.5 To protect members and officers from allegations of inappropriate dealings or 

relationships with sponsors and advertisers. 
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4. General Principles 

 

4.1 The Council will actively seek opportunities of mutual benefit and welcomes 

sponsorship and advertising where this saves money for the taxpayer and 

helps provide added value for services to the public..  

 

4.2 The Council welcomes all opportunities to work in such partnerships.  It will 

not however, put itself in a position where it might be said that such a 

partnership has or might have or may be thought to have: 

● Influenced the Council or its officers in carrying out its statutory 

functions; 

● Was in order to gain favourable terms from the Council in any business 

or other agreement; 

● Aligned the Council with any organisation which conducted itself in a 

manner which conflicted with the Council’s values. 

 

4.3 Sponsorship and advertising is for additions and improvements, not for the 

Council’s statutory and core contractual and service obligations.  

 

4.4 Transparency of process will apply to protect the Council’s reputation and 

manage expectations.  The Code of Conduct applies to all Councillors in 

respect of transparency and interests in contracts and Officers must also 

disclose interests in contracts. 

 

4.5 The Council will not entertain agreements for sponsorship or advertising from: 

● Organisations not complying with the Council’s policies or the code of 

practice of the Advertising Standards Authority; 

● Religious organisations; 

● Organisations in financial or legal conflict with the Council; 

● Organisations with a political purpose, including pressure groups and 

trade unions; 

● Organisations involved in the production and sale of weaponry, 

including firearms; 

● Organisations involved in racial or sexual prejudice or discrimination on 

the basis of disability; 

● Organisations wishing to promote party political material. 

 

 The above list is not exhaustive and the Council retains the right to decline 

sponsorship or advertising from any organisation or individual. 

4.6 Any advertising should be proportionate and not indicate that Billingham Town 

Council endorses or accepts any liability connected with the organisation or 

product.  
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4.7 It is accepted that most sponsorship will be offered on the basis that it is in 

return for publicity or an advertising platform.   

 

4.8 All potential sponsors and advertisers must sign a declaration to confirm that 

they are not in arrears on any payments to the Council or the subject of 

investigation or legal dispute with the Council or any other statutory body. 

 

4.9 The Council reserves the right to refuse sponsorship and remove any 

advertising where any declarations or conditions are contravened; a 

fundamental condition of any sponsorship agreement is that should any 

reputational risk arise from the sponsorship, the Council shall end the 

agreement without any financial loss to the Council. 

 

4.10 A list of sponsors and details of the sponsorship will be published on the 

Council’s website. 

 

4.11 Care must be taken that the sponsorship or advertising does not contravene 

the Councillors Code of Conduct, particularly during the sensitive pre-election 

(purdah) period.  If necessary, the advice of the Monitoring Officer will be 

sought. 

 

5. Criteria for Sponsorship 

 

5.1 Sponsorship will only be available to voluntary or not for profit organisations 

based within the Council’s administrative area. 

 

5.2 Eligible organisations must be properly constituted with up to date accounts. 

 

5.3 Priority will be given to organisations helping the more disadvantaged 

sections of the community within the Council’s administrative area. 

 

5.4 Those in receipt of sponsorship must satisfy all publicity requirements of 

Billingham Town Council. 

 

5.5 The duration of sponsorship to be for one financial year. 

 

5.6 The maximum level of sponsorship cannot exceed 50% of the agreed budget 

for the financial year. 
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SPONSORSHIP APPLICATION FORM 

 

Organisations may only receive one sponsorship per financial year.   

SECTION 1: ORGANISATION AND APPLICANT DETAILS 

1. Name of 
Organisation/Individual. 

 
 

2. Name and address of 
contact for this application. 

  
 
 
 

3. Telephone number/s of 
contact for this application. 

  
 
 

4. Email address of contact for 
this application. 

 

5. Status of organisation (if 
registered charity, please 
include number). 

  

6. How long has the 
organisation been 
established? 

  

7. Brief description of purpose 
of organisation. 

  
 
 
 
 

8. Are you part of/affiliated to a 
larger organisation? 

  
 
 

9. How many members do you 
have that reside in 
Billingham? 

 

10. Is there an annual 
subscription/membership 
fee? 

  

11. Please provide contact 
details for another senior 
member of your 
organisation. 

 
 
 
 
 

12. Please provide contact 
details for an independent 
referee. 
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SECTION 2: FUNDING 

13. Total cost of funding?  
 
 

14. Amount of sponsorship 
requested? 

 
 

15. How much has already 
been raised towards the 
project? 

 
 
 
 
 
 

16. How will the balance be 
funded? (if applicable). 

  
 
 
 
 
 
 

17. Has any further funding 
been sought for this 
project? If so, please 
specify details. 

  
 
 
 
 

18. Have you sought more 
than one quote for the 
project? (Please enclose 
copies). 

  
 
 
 

19. Does the organisation have 
its own bank account with a 
minimum of two 
signatories? 

 
  
 
 

 

Please include with your application: 

 

● Accounts for the last two year (draft accounts will be accepted if not yet 

audited); 

 

Start up groups without two years of accounts should enclose a signed bank 

statement and business plan with their application. 

 

 

 

 

 

 



 

6 

 

SECTION 3: PROJECT DETAILS 

20. Please briefly describe the 
project, including: 
 
Where it will take place? 
 
How the community of 
Billingham will benefit? 
 
How the project supports 
the community? 
 
How you have identified 
the need for this project? 
 
How you will assess the 
success of the project? 
 
 
(If necessary, please 
supply further details on a 
separate sheet of paper). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

21. How many people in 
Billingham do you expect 
to benefit directly from the 
project? 

  

22. Please advise the 
timescale for the project. 

  
 
 

23. Will the project require 
ongoing financial support?  
If so, how will this be 
funded? 
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SECTION 4: CHECKLIST 
Please enclose the following with your application: 

24. Two years of accounts 
(or for start up groups, a signed bank statement and business plan 

 

25. Quotations for the project (if applicable)  

26. Organisation’s constitution or set of rules  

27. Any other relevant supporting information regarding the project  

 

SECTION 5: SIGNATURE AND DECLARATION 
Please initial next to points 28 - 35 and sign below to acknowledge the 
terms and conditions of submitting this sponsorship application. 
No application will be considered unless this section is completed in full 
and signed by the contact person named in question 2. 

28. I declare that the information given is correct to the best of my knowledge 
and that any funds received will be used solely for the purpose detailed on 
this form. 

 

29. I understand that the documentation supplied will not be returned and may 
be available for public scrutiny. 

  

30. I agree that the sponsorship will be returned if the specified project cannot 
proceed. 

  

31. I agree that, if successful, details of the project may be published by the 
Town Council 

  

32. I agree to supply a report back to the Town Council within twelve months 
regarding the expenditure of any grant funding. 

  

33. I confirm that I have authorisation to apply for a grant on behalf of the 
organisation. 

  

34. I understand that the information provided on and with this application will 
be used by the Town Council to judge whether or not to award sponsorship 
and that this decision will be made at a meeting that is open to the public. 

  

35. I confirm that I have read and understood the Sponsorship and Advertising 
Policy. 
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Name of Contact ___________________________________________ 
 
 
Role in Organisation:  
 
 
Signature  
 
 
Date:  

 

 

 

 

 


